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Program Launch

Challenge Promotion

Usage & Specifications

Program overview flyer This document offers an overview of your wellbeing program detailing portal 
features, how to log in, program requirements, incentive rewards, group 
challenges and any other information necessary to communicate the program. 

Portal launch flyer This document offers a high-level introduction to the portal detailing portal 
features, how to log in and the first group challenge or event. 

Portal launch email An email communication to support the launch of your wellbeing portal detailing 
portal features, how to log in and the first group challenge or event. 

Year-round 
communications email

Twelve months of emails featuring a wellbeing topic and portal tips to help 
participants stay engaged and maximize their portal experience. 

Hype video Promotional video giving a high-level introduction to hype each group challenge. 

Registration 
campaign emails (3)

Three emails to promote an upcoming challenge; coming soon, register now and 
there’s still time. 

How to register flyer This document offers an overview of the group challenge, weekly themes, how 
to register, how to join or create a team, how to participate, client provided 
completion requirements, rewards/incentives and portal resources

Posters 
(coming soon, challenge)

Promotional posters to spread the word about an upcoming group challenge. 

Challenge Guide A guide to introduce weekly themes, provide helpful tips and keep 
participants engaged. 

Recording reminders A weekly email automatically distributed to remind participants to record in their 
portal. 

Challenge e-newsletters A weekly email automatically distributed to introduce weekly themes, provide 
helpful tips and remind participants to log into the portal.  

Standard specifications Standard preference for size, file format and color settings.

Suggested timing usage Recommended time frame to use each marketing piece.
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The 20XX <<client>> Program
Tools and Resources for Your Personal Journey

20XX <<client>> Portal  
The <<client>> Portal at <<client url>> returns in 20XX 
with comprehensive wellbeing tools and resources! 

•	 Learn more and track your progress on the <<client>> Activity Table. As 
you complete activities, you’ll earn for points that become cash rewards 
in 20XX. 

•	 While you’re there, take advantage of online wellbeing tools: a robust 
database of recipes and workout videos, a meal planner, deals at your 
local grocery store and more. 

Important Notes for <<client>> Activities  

1  On-site Biometric Screening 2  Recording Activities 3  Required
 
Completion Activities

No on-site Biometric screenings 
will be offered this program year. 
Participants will need to visit their 
physicians to have their annual 
physical and bloodwork done and 
then self-report these values on the 
<<client>> portal in order to get credit

Although the program launches in 
mid-February, reporting for the 20XX
/20XX <<client>> program began on 
November 1, 20XX and will run until 
October 31, 20XX. All activities must 
be completed and logged by October 
31, 20XX in order to receive any credit.

Completion of REQUIRED Activities 
is mandatory to receive ANY 
points. Incentive rewards earned by 
employee’s enrolled in <<client>> 
medical plan will be paid out through 
payroll credits during 20XX.

Required Activities
<<client>> Program 

Activities Activity Type Completion Points

Well-Being Survey REQUIRED

To complete the online Well-Being Survey, select the 
Complete This button next to the Well-being Survey 
activity on your status table, which is located on your 
portal dashboard.

10
(Maximum 

of One)

Annual Physical & 
Bloodwork REQUIRED

Visit your general practitioner to complete your annual 
physical and bloodwork. Please self-report the date of your 
annual physical as well as the requested biometric values.

No on-site biometric screenings will be offered 
this program year. 

20
(Maximum 

of One)

Be Tobacco-Free or 
complete Tobacco 
Cessation Counseling

REQUIRED
Be tobacco-free or complete a tobacco cessation program. 
<<Client>> offers tobacco cessation counseling at no cost 
to employees.

10 
(Maximum 

of One)

Contact Us: (888) 282-0822  I  info@navigatewell.com
Client Logo
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Additional Activities *IF ALL 3 Required Activities have been met

<<client>> 
Program Activities Activity Type Completion 

Points
(Maximum of 1x)

Preventative Services 
A Preventative Service 
is a health service that 
is used to detect illness 
at an early stage when 
treatment is likely to 
work best.

Additional 
Activity

Self-report Preventative Services completed during the 
program year. Examples include skin cancer screenings, 
colorectal cancer screenings, diabetes screenings, and 
bone mass density screenings.

10 
(Maximum 
of One)*

You Pick! Challenge
•	 February, March & April
•	 May, June & July
•	 August, September & 

October

Additional 
Activity

Complete one of the 32 available You Pick! Challenges 
during the specified time period. Earn 10 points for the 
completion of one of these challenges during this time.

10 
(Maximum of 

Three)*

Completion of Well-Being 
Health Challenge 

Additional 
Activity 

The Well-Being Health Challenge begins on March 4, 20XX 
and ends on April 28, 20XX. No additional company-wide 
Well-Being Health Challenges will be offered during this 
program year. Participants who complete the Challenge 
will automatically be awarded their points. 

20 
(Maximum of 

One)*

Healthy Activity 
A Healthy Activity is 
commitment to engage 
in activities beyond your 
usual fitness level.

Additional 
Activity

Self-report Healthy Activities completed during the 
program year. Examples of healthy activities include 
participating in a race, joining a gym or weight loss 
program, or enrolling in fitness classes.

10 
(Maximum of 

Two)*

Healthy Habit 
A Healthy Habit is an 
exam or service that 
should be performed 
annually for optimal 
health.

Additional 
Activity

Self-report Healthy Habits completed during the program 
year. Examples of healthy habits include eye exams, dental 
exams, and flu shot. 

10 
(Maximum of 

Two)*

Total Possible Points: 140

Points Earned Incentive Rate

40 Points $100.00 

70 Points $600.00

Still Need a Portal Account? 
Register Today! 
1.	 Select JOIN NOW. 
2.	 Enter your first name, last name and employee ID.
3.	 Confirm your information.
4.	 Create a new username and password, then complete 

your profile.

Incentive Points 

Credits will be prorated based on active enrollment in <<cli-
ent>> 20XX medical plan and paid through biweekly pay-
checks. If you terminate employment, you forfeit any remain-
ing credits.

Contact Us: (888) 282-0822  I  info@navigatewell.com

Client Logo
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Choose Joy 
If only it were as easy as saying “Choose Joy.” This challenge motivates you to 
seek happiness and provides a roadmap for your journey. That roadmap includes 
tips, tricks and methodology that will help you carve out time for yourself and find 
greater fulfillment in day-to-day life.

60 Days to Change  
Thorough, eye-opening and incredibly useful for all stages of financial life, this 
challenge teaches you to define your monetary goals and shows you how to 
reach them. A challenging topic is made easy with expertise from award-winning 
financial mind and comedian Pete the Planner®.

Mission Nutrition 
Many people want to eat a healthier diet, but they don’t know where to start. 
This challenge provides nutrition newbies with much-needed information about 
how to meal plan, read a food label, shop successfully and maintain their diet while 
on the go.

How to Participate: Completion Value:

Complete daily tasks 10 points 

How to Participate: Completion Value:

Complete two tasks each week 10 points 

How to Participate: Completion Value:

Complete daily nutrition tasks, 
which are updated each week  

10 points 

Registration Opens:
October 22–November 12, 2018 

Challenge:
November 5–December 2, 2018 

Duration: 
4 weeks

Registration Opens:
January 21–February 11, 2019 

Challenge:
February 4–March 31, 2019 

Duration: 
8 weeks

Registration Opens:
April 22–May 13, 2019 

Challenge:
May 6–June 2, 2019 

Duration: 
4 weeks

Group Challenges

Program overview
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CONTACT: (888) 282-0822  I  INFO@NAVIGATEWELL.COM

<<client url>> 

REGISTER FOR THE PORTAL

1.	 Select JOIN NOW. 

2.	 Enter your first name, last name and 6-digit  
barcode number.

3.	 Confirm your information. 

4.	 Create a username and password, then 
complete your profile.  

Revive and Refresh
Registration and challenge dates are to be determined.
When life gets busy, it’s difficult to unplug and unwind. This four-week 
mindfulness challenge provides useful education that will help you clear clutter 
from your home, focus on positive daily interactions, reduce your smartphone 
use and have a healthy relationship with social media. 

Use online tools and 
resources to enhance 
your health.

Coming Soon: Your First Group Challenge

You now have access to comprehensive 
wellbeing tools and resources at <<client url>>! 
Use the portal to create a personal wellbeing 
roadmap and continue your journey toward your 
healthiest, happiest self.

<<client>> Portal 

On the <<client >> Portal, you can:
•	 Participate in group and personal wellbeing 

challenges. You will have the opportunity to join 
group challenges throughout the year and you can 
complete personal challenges whenever you like! Select 
Challenges > Search along the top navigation to browse 
available challenges. 

•	 Sync your favorite devices and apps to simply and 
seamlessly track activity within the portal or track your 
information manually. You can monitor steps, activity 
minutes, nutrition, sleep and more.

•	 Browse a library of recipes and workout videos. 
Don’t make healthy living a chore! Search for exercises 
and meals you actually enjoy, then add them to your 
Favorites for easy retrieval later

Portal launch flyer

Client Logo



Portal launch email



Year-round communcations 
e-newsletter



Year-round communcations 
e-newsletter



Challenge Promotion
s e c t i o n  0 2



Hype video
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ABOUT THE CHALLENGE 
Ever wonder what your favorite athletes go through on 
game day? Join this eight-week step count challenge and 
strive to achieve weekly step count goals equal to the 
distance professional athletes travel as they play. Your step 
count goal will increase each week, but newsletters will 
provide tips and tricks to help you get there! 

WEEKLY TOPICS 
1.	 Baseball / Stay Active During the Day
2.	 Boxing / Importance of Proper Hydration 
3.	 Football / Socialize While You Step 
4.	 Basketball / Tips for Increasing Your Step Count 
5.	 Golf / Using the Right Equipment 
6.	 Soccer / Add Variety to Your Daily Walk  
7.	 Field Hockey / Eat This, Not That  
8.	 Tennis / Set Goals and Stay Motivated 

HOW TO PARTICIPATE 
Record your daily step count on the portal. 

SYNC A DEVICE
You can sync your device by clicking the SYNC DEVICE 
graphic on your homepage, or by selecting ACCOUNT 
SETTINGS > DEVICE SETTINGS > DEVICE. Then, select your 
device.

HOW TO REGISTER
Go to << URL >>

RETURNING USERS
Enter your username and password, and click Log In. 

NEW USER
1.	 Click JOIN NOW.
2.	 Enter your first name, last name and Unique ID.

3.	 Confirm your information.

4.	 Create a new username and password, then 
complete your profile.

5.	 To enroll in the challenge, click JOIN CHALLENGE 

on your portal dashboard. 

JOINING A TEAM: 
Locate the team you wish to join and click 
JOIN TEAM. 

•	 You can find any invites you have received 
under Invitations on the right side of the Find a 
Team page or in the notifications on your portal 
dashboard.

•	 You cannot be on more than one team. If you 
attempt to join multiple teams, you will be added 
to a team based on the first invitation or request 
that is accepted. 

CREATING A TEAM: 
Team captains must set up new teams. 
To set up a team:

•	 Click CREATE A NEW TEAM and enter your team 
name.

•	 Click Add Members to invite teammates. Teams 
can have 2-10 members. 

•	 Only team captains can add or remove team 
members. 

CHALLENGE & PORTAL RESOURCES
•	 Weekly e-newsletters and recording reminders
•	 A database of workout videos, recipes and 

health-related articles
•	 Deals at your local grocery store
•	 A meal planner
•	 Optional activity, nutrition, weight, sleep 

and step tracking

CONTACT US: INFO@NAVIGATEWELL.COM   I   (888) 282-0822

<<CHALLENGE DATE>>
REGISTRATION IS OPEN 

<<CHALLENGE REGISTRATION DATE>>

C H A L L E N G E  D AT E S :

GET YOUR HEAD IN THE GAME

CLIENT LOGO

Registration flyer

DBF_Challenge Date
DBF_Challenge Registration Date


CONTACT US: INFO@NAVIGATEWELL.COM   I   (888) 282-0822

<<CHALLENGE DATE>>
REGISTRATION IS OPEN 

<<REGISTRATION DATE>>

<< CLIENT URL >>
L E A R N  M O R E  A N D  R E G I S T E R  AT :

TAKE  STEPS  TOWARD BETTE R 
HEALTH AND INCREASED ENE RGY. 

COMING SOON!COMING SOON!

CLIENT LOGO

Coming soon poster



CONTACT US: INFO@NAVIGATEWELL.COM   I   (888) 282-0822

<<CHALLENGE DATE>>

L E A R N  M O R E  A N D  R E G I S T E R  AT :

TAKE  STEPS  TOWARD BETTE R 
HEALTH AND INCREASED ENE RGY. 

GET YOUR HEAD IN THE GAME

REGISTRATION IS OPEN 
<<REGISTRATION DATE>>

<<CLIENT URL >>

CLIENT LOGO

Challenge poster



Take Me Out to the Ballgame
Welcome to Step It Up
One key to ongoing good health is to be consistently active during the day. However, it’s not always that easy, as 
obligations to work and family can get in the way of exercise. That’s why Step It Up challenges you to increase your step 
count every week. As you gradually discover new ways to become active and boost your step count, walking will become a 
healthy daily habit. 

Here’s how it works:
•	 You receive a weekly step count goal that increases each week of the 

challenge, which means you’ll need to step it up and increase your average 
daily step count to keep pace! 

•	 The step count goal is based on the average number of steps athletes 
take during a quarter, half or game.

•	 Along the way, you’ll also receive tips that will help you walk more and 
enhance your overall wellbeing. 

Coach’s Corner: Stay Active During the Day
You won’t consistently reach your daily step count goals if you try to do it all at once. 
Instead, try to take short, brisk walks whenever you can! 

•	 Take a 10-minute walk before you shower in the morning 
and after dinner in the evening. 

•	 Use a restroom on a different floor at work to get in extra 
steps during the work day. 

•	 Pace at night while you watch your kids or during TV shows.

Your Week 1 Total Step Count Goal:  
24,500 Steps (3,500 per day)  
You’ll walk one baseball game per day! Remember, you don’t need to hit 
the daily average every day of the week as long as you achieve the overall 
weekly goal. Visit your portal to sync an app or device, or to track your 
daily step count using the challenge to-do list on the home page.

Coming Next 
Week
Boxing/The importance 
of proper hydration.

Challenge Guide | Week 1

Baseball players average 
3,500 steps per game, 
which is actually pretty 
low. So, we’ll ask you 
to reach at least that 
amount every day, for 
a total Week 1 goal of 
24,500 steps.

Watch this week’s 
video. 

Challenge guide

https://navigatewellbeingsolutions.wistia.com/medias/o4qnggdkgj
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Challenge e-newsletter
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Standard Specifications

Printed Materials

Standard Materials Size
Preferred 
File Format Color Settings

Flyers 8.5x11” PDF CMYK

Posters 11x17” PDF CMYK

Requested from client

Logo High resolution EPS or AI CMYK or PMS

Digital Materials

Standard Materials Size
Preferred 
File Format Color Settings

Portal launch email Varies Email RGB

Registration campaign email Varies Email RGB

Weekly e-newsletter email Varies Email RGB

Recording reminder email Varies Email RGB

Wellbeing communication Newsletter Varies Email RGB

Requested from client

Logo High resolution PNG or JPG RGB or HEX

Portal Images

Standard Materials Size
Preferred 
File Format Color Settings

Portal logo Max 250x150 px PNG or JPG RGB

Landing page 1930x550 pixels PNG or JPG RGB

Resource bar on landing page 250x130 pixels PNG or JPG RGB

Resource bar on dashboard 188x135 pixels PNG or JPG RGB

Sidebar 235x200 pixels PNG or JPG RGB

Requested from client

Logo High resolution PNG or JPG RGB or HEX

Client preference images See above See above See above



Usage Timing and Audience 
Recommendations

Program Launch
Standard Materials Audience Usage and Timing

Program overview flyer Participant •	 3-4 weeks before challenge launch

Year-round communications 
email

Participant •	 Send 1x per month or as client requests
•	 Can be used as a bridge-communication between group 

challenges

Portal launch flyer Participant •	 Coming soon version: 1-2 weeks before portal launch
•	 Join Today version: day of portal launch
•	 3-4 weeks before challenge launch

Portal launch email Participant •	 Join today version: day of portal launch
•	 3-4 weeks before challenge launch

Challenge Promotion
Standard Materials Audience Usage and Timing

Hype video Participant •	 2-3 weeks before challenge launch
•	 Use on portal dashboard or can be included in registration 

campaign

Registration 
campaign emails (3)

Participant Email 1
•	 3 weeks before challenge launch
•	 1 weeks before registration opens

Email 2
•	 2 weeks before challenge launch
•	 Week of registration opening

Email 3
•	 1 weeks before challenge launch
•	 Week of registration opening

How to register flyer Participant 2 weeks before challenge launch

Posters 
(coming soon, challenge)

Participant Coming soon poster
•	 3 weeks before challenge launch
•	 2 weeks before registration opens

Challenge poster
•	 Challenge launch

Recording reminders Participant •	 Send every Friday for the length of the challenge
•	 Account Managers schedule and send emails

Challenge e-newsletters Participant •	 Send every Monday for the length of the challenge
•	 Account Managers schedule and send emails


